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INDEX 


ADVERTISING 


More Ads, But less ROP (Jan., 

p. 6) 

‘Informercial’ In Your Future? 
(Jan., p. 8) 

POP Garners More Meat Sales 
(Jan., p. 8) 

Generic Advertising Pays Off In 
Increased Navel Sales (Jan., 

p. 37) 

Reynolds Ads Address Smoking 
Issues (March, p. 14) 

Eastern Farmers Push to Build 
Home Market (March, p. 19) 
Best Food Day Ads Show Major 
Shift (April, p. 8) 

Chain’s Program Makes its Ads 
More Efficient (April, p. 50) 
T.V. Ad Expenditures Rise (May, 
p. 17) 

Canning Industry Continues 
Nutrition Blitz (June, p. 11) 
Beef and Pork Producers Seek 
Support of Health Care Pros 
(Oct., p. 7) 

The Nation’s Top Advertisers’ 
Return Was Higher in 1983: $34 
per Outgoing $1 (Nov., p. 13) 


ASSOCIATIONS 


IGA Runs Major Special 
Olympics Effort (Feb., p. 8) 
Produce Video Available 
(March, p. 13) 

Frozen Food Month Warms Up 
(March, p. 14) 

Cholestero! Study Embroils 
Meat Industry (March, p. 19) 
Organization Helps Retailers 
With Natural Foods Areas 
(April, p. 7B) 

Deli Bakery Assn. Holds Its 2nd 
Show (July, p. 9) 

Growth is Theme of IDBA 
Conference (Oct., p. 24A) 


AUTO 


Focus on Automotive Supplies 
(Sept., p. 141) 


German Chain Offers Autos 
(Dec., p. 11) 


AWARDS 

Program to Cite Lighting (June, 
p. 11) 

Smucker Wins Albers Award 


(June, p. 11) 
Publix Savvy on Management 





(July, p. 10) 
Olsen Receives Rabb Award 
(Dec., p. 12) 


BABY NEEDS 


Focus on Baby Needs (Sept., 
p. 91) 

Booming Sales in Baby Needs 
from the ‘Second’ Baby Boom 
(Nov., p. 1B) 


BAKED FOODS 


Focus on Baked Goods (Sept., 
p. 98) 


BEVERAGES 


Uncorking the Wine Market 
(May, p. 39) 

States Differ on Selling Wine at 
Supermarket (May, p. 46) 
Focus on Beer (Seot., p. 116) 
Focus on Soft Drinks (Sept., 

p. 155) 


BULK FOODS 


A Look at Bulk Foods (Sept., 

p. 26) 

Leading Western Retailers Point 
Out Pros and Cons of Bulk 
(Sept., p. 26) 


CANNED GOODS 


Eat Your (Canned) Vegetables 
(Feb., p. 8) 

Canning Industry Continues 
Nutrition Blitz (June, p. 11) 
Focus on Canned Foods (Sept., 
p. 110) 


CEREALS 
Focus on Cereal (Sept., p. 86) 
COMPUTERS 


Pharmacy Automation Forges 
Ahead (Jan., p. 10) 

A Long-Range Communications 
Plan (Jan, p. 15) 

Check Printer Eases Cash 
Management (Jan., p. 18) 

New Technology—Don’t Ask 
Too Much Too Soon (Feb., p. 5) 
A Long-Range Automation 
Strategy (Feb., p. 12) 

‘Real Time’ Transactions 
Through Micro Family (Feb., 
p. 14) 
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‘Touch Type’ Electronic 
Shopping in Safeway (Feb., 

p. 14) 

Computer Shopping Progressing 
Slowly (April, p. 12) 

Booklets Look at Automation 
(April, p. 17) 

Whatever Happened to Meat 
Case Codes (April, p. 21) 
Instore Automation: How Can 
We Pull it All Together? (April, 
p. 21) 

Randall’s Develops HOPE 
System That Handles DSD Data 
(April, p. 22) 

Paying for the Cost of Computers 
Through Innovative Programs 
(April, p. 24) 

New System Nearly Automates 
Meat Departments (April, p. 26) 
Chain’s Program Makes Its Ads 
More Efficient (April, p. 50) 
Applying Technology to Bakery 
and Deli Departments (May, 

p. 18) 

T&A System Improves Store 
Efficiency (May, p. 18) 

General Foods Offers Software 
for Scanning Usage (June, p. 12) 
Breakthrough in Random- 
Weight Automation (Aug., p. 15) 


CONFERENCES 


NGA Meets This Month (Jan., 

p. 10) 

FMI Sets Conference (Feb., p. 8) 
Pork Subject of Seminar (May, 
p. 11) 

‘Specialty’ Show Due (May, 

p. 11) 

Deli-Bakery Assn. Holds its 2nd 
Show (July, p. 9) 

FMI Schedules Conferences 
(Oct., p. 7) 

Growth is Theme of IDBA 
Conference (Oct., p. 24A) 

Farm Bill is Focus of USDA 
Outlook Conference (Nov., p. 7) 
FMI, Public Voice Name 
Conference Topic (Nov., p. 7) 


CONSUMER AFFAIRS 


Consumer Affairs Comes of Age 
(Feb., p. 28) 

Supers Resist Item Pricing 
Thrust in New Jersey Senate 
(Nov., p. 8) 

Food Banks: How Supermarkets 
Glean a Second Harvest (Oct., 

p. 23) 








CONSUMER 
EXPENDITURES 
STUDY 


37th Annual Consumer 
Expenditures Study (Sept., 
p. 36) 


CORPORATE AFFAIRS 


SB Names Vice Presidents 
(Sept., p. 12) 


CORPORATE FEATURES 


Competitive Strategies Reach 
New Dimensions in '84—Here's 
How Industry Leaders Answer 
The Toughest Questions (Jan., 
p. 21) 

GF Wants to be Your Premier 
Food Company (Jan., p. 32) 
Pete Foy Speaks His Mind 
(March, p. 33) 


COUPONS 








Double Couponing Doesn't Pay 
(Feb., p. 24) 

Consumers Redeemed More 
Coupons in 1983 (April, p. 8) 
Coupon Promo Aids March of 
Dimes (June, p. 7) 

Savesmart ‘Bribes’ Customers 
(June, p. 11) 

Couponing: New Issues and 
New Opportunities (July, p. 27) 
Promotion Benefits Animals 
(Sept., p. 12) 

Nonprofit Groups Aim for 
Contributions Via Coupon- 
Insert Newspaper Promotions 
(Dec., p. 10) 


DAIRY 


Shedding Light on Milk Damage 
(July, p. 7) 

Focus on Dairy Products (Sept., 
p. 134) 

Dairy Promo Board Created 
(Oct., p. 11) 


DELI/BAKERY 


How Lloyds’ Big Remodel Brings 
in the Younger Set (Jan., p. 4A) 
‘Expensive Experiment’ Creates 
New Bakery and Deli 
Positioning (Jan., p. 5A) 

A Deli Overture and Bakery 
Finale Keep the Customers 
Humming (Jan., p. 6A) 





A Traditional Deli-Bake Proves 
‘Number One Draw’ for 
Combination Store (Jan., p. 6A) 
Deli and Bakery as Part ofa 
Service Store Within a Store 
(Jan., p. 10A) 

Fiesta Mart Bakes Up Sales 
Bonanza With Tortillas (Jan., 

p. 12A) 

The Huffs Get Tough (Feb., p. 39) 
Applying Technology to Bakery 
and Deli Departments (May, 

p. 18) 

Deli-Bakery Assn. Holds its 2nd 
Show (July, p. 9) 

Second Annual Operations 
Report (July, p. 4A) 

Petrini’s New Marin County Deli 
Reflects its Young-Rich 
Territory (Oct., p. 4A) 

Building New Bakery Image at 
Lucky (Oct., p. 8A) 

The Three Faces of Self-Service 
Bakeries (Oct., p. 14A) 

Klein Bids Deli Executives to 
Stop Abusing Customers (Oct., 
p. 20A) 


DIET/ GOURMET FOODS 





Focus on Diet Foods (Sept., p. 138) 
EDITOR'S VIEW 


For 1984, A Revolution in 
Retailing (Jan., p. 5) 

New Technology—Don’t Ask 
Too Much Too Soon (Feb., p. 5) 
Independents Cry—Help! 
(March, p. 5) 

Wili Only the Big Survive? 
(April, p. 7) 

The Next Five Years—Duck! 
(May, p. 7) 

When Are Some More Equal 
Than Others? (June, p. 5) 

You Say Tomayto, and I'll Say 
Tomahto (July, p. 5) 
Chickens—A Lesson in 
Marketing (Aug., p. 5) 

The Need for a National Food 
Policy (Sept., p. 7) 

There He Goes Again (Oct., p. 5) 
The Beat Goes On (Nov., p. 5) 
Fight back—or take the money 
and run? (Dec., p. 7) 


EMPLOYEES 


Food Hiring is Expected to Rise 
in "84 (Jan., p. 8) 

Employment Surveys Become 
More Popular (Feb., p. 10) 
Brochure Helps Employees 
Make Proper Alcohol Sales 
(Aug., p. 7) 

Florida Wholesaler Opens 
Childcare Center (Aug., p. 7) 
Can the Owner/Workers Make It? 
(Aug., p. 27) 


EQUIPMENT 


Store Equipment Today: 
Building Blocks of the 
Marketing Concept (Nov., p. 23) 
Uncommon Equipment Helps 
Set Hypermarket Apart (Nov., 

p. 29) 

Repositioning in Black & White 
at the New A&P Futurestore 
(Nov., p. 32) 

Store Planners’ 1984 Equipment 
Directory (Nov., p. 39) 
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ETHNIC 


Ethnic HBA: Gains Bring 
Growing Pains (March, p. 53) 
Capturing Kosher Customer 
(April, p. 62) 

FINANCIAL 


When Should You Take a Cash 
Discount? (July, p. 29) 

50 Top Chains (Oct., p. 26) 
What Investors Can Expect From 
Supermarket Stocks (Oct., 

p. 32) 


FOOD BANKS 


Food Banks: How Supermarkets 
Glean a Second Harvest (Oct., 
p. 23) 


FROZEN FOODS 


Frozen Food Month Warms Up 
(March, p. 14) 


GENERAL MERCHANDISE 








Focus on Greeting Cards (Sept., 


p. 99) 

Focus on Periodicals (Sept., 

p. 102) 

Focus on Photo Supplies (Sept., 
p. 114) 

Focus on Auto (Sept., p. 141) 


GOVERNMENT 


FTC Mum on Indianapolis; 
Marsh Opens Store Nearby (Jan., 
p. 8) 

USDA Sees Beef Glut, Calls for 
Sharper Marketing (Jan., p. 10) 
Enforce Anti-Trust Laws, Say 
NGA and NFBA ({jan., p. 12) 
Industry Rejects USDA Inaction 
on Food Stamp Fees by Banks 
(Feb., p. 10) 

EPA Rules on Use of EDB; Some 
States Take Action (March, p. 14) 
FDA Set to Enforce EDB Citrus 
Safety Levels (April, p. 8) 
Handling the Safety Issue 
(April, p. 13B) 

“Year in Review’ Covers Food 
Industry News (May, p. 13) 
Farm Legislation Meetings 





| WE BUY 


SELL 
LEASE 


2 SERVICE 
/ POINT-OF-SALE 
| EQUIPMENT 


INICIR) 


National Semiconductor 
ALL MODELS : 


Call TOLL-FREE (800) 328-6729 


dataserv 


When you know why and what fo buy 
Let us show you how 





Planned (May, p. 15) 

On Congress’ Agenda: Building 
Depreciation Tax (May, p. 15) 
When Are Some More Equal 
Than Others? (June, p. 5) 
Federal Government Inspects 
Grand Union’s Fish (June, p. 7) 
Washington Briefing (June, p. 8) 
Congress May Act on Food 
Stamp Fees (July, p. 7) 

The Need for a National Food 
Policy (Aug., p. 7) 

Congress Acting on Pension 
Revisions (Sept., p. 14) 

FTC Sets Retail Pricing Hearings 
in Five Cities for the Fall (Sept., 
p. 14) 

NGA Opposes Immigration 
Proposals (Sept., p. 14) 

Senate Considers Revised Food 
Stamp Bill (Sept., p. 14) 

There He Goes Again (Oct, p. 5) 
Most Legislation Awaits 1985 
Action (Oct., p. 11) 

Does the U.S. Need a National 
Food Policy? (Oct., p. 16) 
Critics Say Marketing Orders 
Have Outlived Their Usefulness 
(Oct., p. 18) 

Hunger Persists, Findings Say 
(Oct, p. 25) 

Bill Allows Oversize Truck Ban 
(Nov., p. 7, 

FMI Testifies at Senate Banking 





Committee ATM Hearing (Nov., 
p. 7) 

Treasury Department Softens its 
Ruling on Imputed Interest 
(Nov., p. 7) 


GREETING CARDS 


Focus on Greeting Cards (Sept., 
p. 99) 


HEALTH AND BEAUTY AIDS 


Ethnic HBA: Gains Bring 
Growing Pains (March, p. 53) 
FMI Survey—GM/HBA 
Practices in Food Retailing 
(March, p. 65) 

Focus on Vitamins (Sept., p. 144) 
Focus on HBA (Sept., p. 147) 
What Supermarkets Have Done 
with Fun in the Sun Products 
(Dec., p. 45) 


INDEPENDENTS 


The Huffs Get Tough (Feb., 

p. 39) 

Independents Cry—Help! 
(March, p. 5) 

How Independent Retailers Rate 
Their Wholesalers (March, 

p. 25) 

Two Big Independents Square 
Off In Madison, Wisconsin (July, 
p. 15) 


























MANAGER OF STORE 
DEVELOPMENT 


Leading Midwest Supermarket Cha 


of Store Development 
Duties include 
* Development of new store and 
remodel fixture layouts 
* Development of specifications for 
buildings, equipment, and equip- 
ment installations 
¢ Supervision of construction projects 
* Requires close working relationship 
with Purchasing Department. 


Successful candidate wiil have B.S 


market or related industry. 





NY. 10036 


has an immediate opening for Manager 


Engineering or equivalent and seven or 
more years in a similar capacity in super 


Interested persons should send com- 
plete job and salary history to 
SUPERMARKET BUSINESS, 25 W. 43rd St., 
Box #708. 


PROCTER & GAMBLE 


NOTICE TO 
THE TRADE 


ATTENTION STORE MANAGER: 

We offer Cooperative Merchandising Agreements, 
promotion allowances and merchandising materials 
which are practical and usable by all retailers 
regardless of size. 

Payments are made for newspaper or handbill 
featuring, display, and consumer directed promo- 
tion. Details are set forth in specific agreements. 
Proof of performance (e.g. tear sheets) and proof of 
delivery (jobber’s invoice) are required for payment 
of allowance. Our merchandising materials consist 
of display material, newspaper mats and proofs etc. 
in | If you would like to receive specific information 
on offers available to you, send your name, address 
and telephone number to Procter & Gamble, Box 
162, Cincinnati, Ohio 45201. Please specify, if possible, 
the Division in whose brands you are interested. 


Packaged Soap & Detergent Division 


Beauty Care Division 


Health & Personal Care Division 


in 


Paper Products Division 
Food Products Division 
Bar Soap & Household Cleaning 


Preducts Division 
Coffee Division 
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Can the Owner/Workers Make 
it? (Aug., p. 27) 


INDUSTRY ISSUES 


Trend Toward Fewer Food 
Industry Mergers Continues 
(Jan., p. 10) 

The Next Five Years—Duck! 
(May, p. 7) 

On Congress’ Agenda: Building 
Depreciation Tax (May, p. 15) 


Competitive Strategies Reach 
New Dimensions in '84—Here’s 
How Industry Leaders Answer 
the Toughest Questions (Jan., 

p. 21) 

Pete Foy Speaks His Mind 
(March, p. 33) 

So You Want To Go Into Food 
Service? (April, p. 9A) 


INSTORE BUSINESS 


How Lloyd's Big Remodel Brings 
in the Younger Set (Jan., p. 4A) 
‘Expensive Experiment’ Creates 
New Deli and Bakery 
Positioning (Jan., p. 5A) 

A Deli Overture and Bakery 
Finale Keep the Customers 
Humming (Jan., p. 6A) 

A Traditional Deli Bake Proves 
‘Number One Draw’ for 
Combination Store (Jan., p. 10A) 
Deli and Bakery as Part of a 
Service Store Within a Store 
(Jan., p. 12A) 

The Supermarketer as 
Restaurateur (April, p. 4A) 

So You Want To Go Into Food 
Service? (April, p. 9A) 

Fiesta Mart Bakes Up Sales 
Bonanza With Tortillas (April, 
p. 12A) 

Second Annual Operations 
Report (July, p. 4A) 

Four Simple Steps to Do-it- 
yourself Breakeven Analysis 
(July, p. 18A) 

Petrini’s New Marin County Deli 
Reflects its Young-Rich 
Territory (Oct., p. 4A) 

Building a New Bakery Image at 
Lucky (Oct., p. 8A) 

The Three Faces of Self Service 
Bakeries (Oct., p. 14A) 

Tapes Add Icing to the Cake 
(Oct., p. 16A) 


Rich’s Joins Trend to More 
Barbecue (Oct., p. 18A) 

Klein Bids Deli Executives to 
Stop Abusing Customers (Oct., 
p. 20A) 

Research Cites Deli and Bakery 
Shoppers Likes and Dislikes 
(Oct., p. 22A) 

Growth is Theme of IDBA 
Conference (Oct., p. 24A) 


LABOR 


Strike in New Jersey and New 
York Ends After Month of Bitter 
Debates, Bargaining (March, 

p. 11) 


LAW 


Cracking Down on Bad Checks, 
Shoplifting (Jan., p. 6) 








Perfume Manufacturer Charges 
Diverter (Jan., p. 6) 

Bank Sues Over ATM in 
Supermarket (Feb., p. 8) 
Employment Surveys Become 
More Popular (Feb., p. 10) 
Problems Plague New NYC 
Pathmark (March, p. 13) 

EPA Rules on Use of EDB; Some 
States Take Action (March, p. 14) 
Handling the Safety Issue 
(April, p. 13B) 

On Congress’ Agenda: Building 
the Depreciation Tax (May, 

p. 15) 

Sale of Kohl's Broke Wisconsin 
Law (May, p. 17) 

Most Legislation Awaits 1985 
Action (Oct., p. 11) 

Some Tips for Retailers on 
Upholding Meat Buyiag 
Integrity (Oct., p. 11) 

Bill Allows Oversize Truck Ban 
(Nov., p. 7) 

Supers Resist Item Pricing 
Thrust in New Jersey Senate 
(Nov., p. 8) 

Louisiana Supers Must Get 
Licenses to Sell Alligator (Nov., 
p. 10) 


MANAGEMENT 


T&A System Improves Store 
Efficiency (May, p. 18) 

Can the Owner/Workers Make it? 
(Aug., p. 27) 

Work Rules Management: The 
Key to Time & Attendance (Oct., 
p. 14) 

Internal Auditor: Detective or 
Corporate Leader? (Nov., p. 14) 


MARKETING 


GF Wants to be Your Premier 
Food Company (Jan., p. 32) 
Double Couponing Doesn't Pay 
(Feb., p. 24) 

FMI Survey, GM/HBA Practices 
in Food Retailing (March, p. 65) 
What Ever Happened to the 
Regular Price? (May, p. 25) 
Chickens—A Lesson in 
Marketing (July, p. 5) 

Store Equipment Today: 
Building Blocks of the 
Marketing Concept (Nov., p. 23) 


MARKETS IN FLUX 


Why is Keene, N.H. Under 
Siege? (July, p. 20) 


MEAT 


USDA Sees Meat Glut, Calls for 
Sharper Marketing (Jan., p. 10) 
New System Nearly Automates 
Meat Departments (April, p. 26) 
Pork Subject of Seminar (May, 
p. 11) 

Gristede’s Beefs Up its Beef 
(July, p. 9) 

Tray-Ready Meat Trims Costs, 
Beefs Up Profits, Users Say 
(Aug., p. 21) 

Some Tips For Retailers on 
Upholding Meat Buying 
Integrity (Oct., p. 11) 

Rich's Joins Trend to More 
Barbecue (Oct., p. 18A) 
Looking At Nutritional Facts 





EDITORIAL 


INDEX 








About Meat (May, p. 92) 
Some Tips for Retailers on 
Upholding Meat Buying 
Integrity (Oct., p. 11) 


MERCHANDISING 


POP Garners More Meat Sales 
(Jan., p. 8) 

Supermarkets Take Crack at 
Bulk Eggs (Jan., p. 12) 
Checkout Merchandiser Earns 
High Marks (Feb., p. 10) 

Can Supers Meet Rising 
Consumer Expectations? (Feb., 
p. 18) 

Pre Packaging Still Valid in 
Produce (Feb., p. 44) 

Making Toys Work (Feb., p. 47) 
A Look at Cross Merchandising 
(Feb., p. 55) 

Giant Giving Service on a Grand 
Scale (March, p. 42) 

Tie-ins: Another Way of Putting 
Life into Produce Sales (March, 
p. 79) 

GM Goes Bold—Stop & Shop 
‘Experiments’ With Nonfoods in 
the Super Store (April, p. 30) 
Going Beyond the Basics With 
Bulk Foods (April, p. 11B) 
Warming Up to Bakeware (April, 
p. 35) 

Supers Test Nonservice Video 
Rental (May, p. 17) 
Merchandising for the Great 
Outdoors (May, p. 69) 
Seaboard Hatches ‘Fresher’ 
Branded Egg (Sept., p. 11) 
Waiter, a Box of Wine, Please 
(Sept., p. 11) 

Cheese-Beefcake for Sale (Oct., 
p. 7) 


NATURAL AND BULK 
FOODS 


Cultivating Natural Foods 
(April, p. 4B) 

Most Consumers Are Concerned 
About Nutrition (April, p. 6B) 
Organization Helps Retailers 
With Natural Foods Areas 
(April, p. 7B) 

Going Beyond the Basics with 
Bulk Foods (April, p. 11B) 
Handling the Safety Issue 
(April, p. 13B) 

Introducing Mr. Bulky (April, 
p. 14B) 


NEW PRODUCTS 


New Private Label a Success 
(May, p. 13) 

De-boned Chicken Clicks in 
Texas (June, p. 8) 

Nutrasweet Appearing in More 
Products (Sept., p. 12) 
Lending an Ear to Year-Round 
Corn (Oct., p. 7) 


Apples 1984: Big News is New 
Products (Oct., p. 38) 


NONFOODS BUSINESS 








Punching Up Promotions (Jan., 
3 


p. 43) 

Making Toys Work (Feb., p. 47) 
A Look At Cross Merchandising 
(Feb., p. 55) 

Ethnic HBA: Gains Bring 
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Growing Pains (March, p. 53) 
Closing the Books on a Strong 
HBA Sales Year (March, p. 57) 
FMI Survey: GM/HBA Practices 
in Food Retailing (March, p. 65) 
Warming Up To Bakeware 
(April, p. 35) 

Merchandising for the Great 
Outdoors (May, p. 69) 

A Look at Direct Importing 
(May, p. 81) 

Earning Extra Credit With Back 
to School Marketing (July, p. 1B) 
Re-inventing the General Store 
(July, p. 4B) 

Getting Firm With Soft Goods 
(Aug., p. 1B) 

There's Nothing Cold About 
Storage Products (Oct., p. 1B) 
Business Booming in Baby 
Needs from the ‘Second Baby 
Boom’ (Nov., p. 1B) 

What Supermarkets Have Done 
with Fun in the Sun Products 
(Dec., p. 45) 


NUTRITION/HEALTH 


Eat Your (Canned) Vegetables 
(Feb., p. 8) 

Reynolds Ads Address Smoking 
Issues (March, p. 14) 
Cholesterol Study Embroils 
Meat Industry (March, p. 19) 
Most Consumers Are Concerned 
About Nutrition (April, p. 6B) 
FDA Set To Enforce EDB Citrus 
Safety Levels (April, p. 8) 
Nutrition Program Aimed At 
High School Students (April, 

p. 8) 

Giant Makes Housecalls—Over 
the Phone (April, p. 12) 
General Foods Designs Diet 
(May, p. 11) 

Looking At Nutritional Facts 
About Meat (May, p. 92) 

Food Safety Seminar Subject 
(June, p. 7) 

Dairy Council Brochures 
Outline Calcium Concerns 
(June, p. 8) 

Canning Industry Continues 
Nutrition Blitz (June, p. 11) 
Beef and Pork Products Seek 
Support of Health Care Pros 
(Oct., p. 7) 

Giant's Health Information Plan 
Produces Mixed Results (Oct., 
p. 8) 

Eating Habits of the Elderly 
Explored In New Study (Nov., 
p. 10) 





OPERATIONS 


Cracking Down on Bad Checks, 
Shoplifting (Jan., p. 6) 
Pharmacy Automation Forges 
Ahead (Jan., p. 10) 

A Long-Range Communications 
Plan (Jan., p. 15) 

Check Printer Eases Cash 
Management (Jan., p. 18) 
Second Annual Operations 
Report (July, p. 4A) 


PERIODICALS 


Focus on Periodicals (Sept., 
p. 102) 





PET NEEDS 
Focus on Pet Needs (Sept., p. 82) 
PRODUCE 


Produce Video Available 
(March, p. 13) 

Eastern Farmers Push to Build 
Home Market (March, p. 19) 
Produce Course Grows Like Mad 
(May, p. 11) 

Please Squeeze the Produce 
(Aug., p. 46) 


PRODUCE (COLUMN) 


Growers Looking to Resurgence 
in Citrus Fruits (Jan., p. 36) 
Generic Advertising Pays Off in 
Increased Navel Sales (jan., 

p. 37) 

Can Supers Meet Rising 
Consumer Expectations? (Feb., 
p. 18) 

Pre-Packaging Still Valid in 
Produce (Feb., p. 44) 

Tie-Ins: Another Way of Putting 
Life into Produce Sales (March, 
p. 79) 

You Can't Slip On Bananas— 
The Top-Selling Fruit All Year 
(April, p. 57) 

The Summer Fruit Season Looks 
Like Another Winner (May, 

p. 83) 

Pineapple Care and Handling 
Tips (July, p. 34) 

Pineapples: Perfect For the Peak 
Summer Months (July, p. 34) 
Sales Bloom Brighter With 
Dutch Bulb Imports (Aug., p. 39) 
A Look at Bulk Foods (Sept., 

p. 26) 

Leading Western Retailers Point 
Out Pros and Cons of Bulk 
(Sept., p. 26) 

Apples 1984: Big News is New 
Products (Oct., p. 38) 

Foreign Products Can Boost 
Winter Sales (Nov., p. 57) 


PROMOTIONS 


POP Garners More Meat Sales 
(Jan., p. 8) 

Coupon Campaign Nets Supers 
Promotional Clout (Jan., p. 12) 
Punching Up Promotions (Jan., 
p. 43) 

New Technology—Don’t Ask 
Too Much Too Soon (Feb., p. 8) 
IGA Runs Major Special 
Olympics Effort (Feb., p. 8) 
Boys Breaks Ground in Watts 
(Feb., p. 10) 

Supermarket as Town Hall (Feb., 
p. 10) 

Frozen Food Month Warms Up 
(March, p. 14) 

Reynolds Ads Address Smoking 
Issues (March, p. 14) 

Breaking Ground, and Records, 
in Okla. (April, p. 17) 

A Meat Timer as a Marketing 
Extra (May, p. 13) 

Ice Cream Screams Due (May, 

p. 13) 

First Ever Bag Packing Contest 
Held (May, p. 15) 

Savesmart ‘Bribes’ Customers 
(June, p. 11) 

At Price Chopper, Going Ape On 
Promotions (July, p. 38) 








Please Squeeze the Produce 
(Aug., p. 46) 

Retailers Can Bat 1.000 With 
World Series Promotion (Sept., 
p. 11) 

Promotion Benefits Animals 
(Sept., p. 12) 

Dairy Promo Board Created 
(Oct., p. 11) 

Customer Loyalty Counts Most 
In Continuities (Nov., p. 8) 

Say ‘Cheese’ For Bagel 
Promotion (Nov, p. 8) 

Cookies Launched on Far-From- 
Home Promo (Nov., p. 13) 
Not-So-Foreign Foods Featured 
by Sloan's (Nov., p. 13) 

Try a Bivalve Giveaway: It 
Works! (Nov., p. 62) 

Nonprofit Groups Aim for 
Contributions Via Coupon- 
Insert Newspaper Promotions 
(Dec., p. 11) 


PUBLIC SERVICE 


Giant Makes Housecalls—Over 
the Phone (April, p. 12) 
General Foods Designs Diet 
(May, p. 11) 

Good Turn Gets Super T.V. 
Coverage (May, p. 15) 

Coupon Promo Aids March of 
Dimes (June, p. 7) 

Dairy Council Brochures 
Outline Calcium Concerns 
(June, p. 8) 

Promotion Benefits Animals 
(Sept., p. 12) 

Supermarkets Put in More Blood 
Pressure Machines (Sept., p. 12) 
Giant's Health Information Plan 
Produces Mixed Results (Oct., 
p. 8) 

Food Banks: Hew Supermarkets 
Glean a Second Harvest (Oct., 
p. 22) 


PUBLISHER’S NOTE 


Life-Size and Life-Like (March, 
p. 7) 

A&P Proves It’s Got Something 
To Celebrate (Aug., p. 10) 


RETAIL FOCUS 


For 1984, a Revolution in 
Retailing (Jan., p. 5) 

FTC Mum on Indianapolis; 
Marsh Opens Store Nearby (Jan., 
p. 8) 

Making Toys Work (Feb., p. 7) 
Independents Cry—Help! 
(March, p. 5) 

How Independent Retailers Rate 
Their Wholesalers (March, 

p. 25) 

Computer Shopping Progressing 
Slowly (April, p. 12) 

H.E. Butt Keeps the Lead in San 
Antonio With ‘Flexible 
Strength’ (Sept., p. 31) 


SAFETY 


Brochures Examine Safety (May, 
p. 17) 


HBA Sales Still Strong Near 
Years End (Jan., p. 52) 























1983 Draws toa Bullish Close for 
HBA (Feb., p. 51) 

Closing the Books on a Strong 
HBA Sales Year (March, p. 57} 
HBA Sales Start Off the Year 
Strongly (April, p. 43) 

HBA Sales Continue To Be 
Strong (May, p. 75) 

Most HBA Categories Gain In 
March (June, p. 82) 

HBA Foodstore Volume Rises 
2.2% in April (July, p. 7B) 
May Was a Merry Month for 
HBA Sales (Aug., p. 5B) 

June’s Gain is July’s Loss in HBA 
(Oct., p. 2B) 

Summer's End Yields Mixed 
HBA Results (Nov., p. 7B) 
October Sales Gains Feil to 
Match 1983 Growth Rate (Dec., 
p. 47) 


SCANNING 


New Technology—Don’t Ask 
Too Much Too Soon (Feb., p. 5) 
Unlocking the Information 
Benefits of Scanning (March, 

p. 20) 

Booklets Look at Automation 
(April, p. 17) 

Whatever Happened to Meat 
Case Codes? (April, p. 18) 
Instore Automation How Can We 
Pull It All Together? (April, 

p. 21) 

Randall’s Develops HOPE 
System That Handles DSD Data 
(April, p. 22) 

Paying For the Cost of Comput- 
ers Through Innovative 
Programs (April, p. 24) 

New System Nearly Automates 
Meat Departments (April, p. 26) 
Is Scanning Rate Slowing? (May, 
p. 11) 

System Shows Same Price On 
Shelf, Scanner (May, p. 11) 
General Foods Offers Software 
For Scanning Usage (June, p. 12) 
Breakthrough In Random 
Weight Automation (Aug., p. 15) 
Internal Auditor: Detective Or 
Corporate Leader? (Nov., p. 14) 


SECURITY 


Cracking Down On Bad Checks, 
Shoplifting (Jan., p. 6) 
Employment Surveys Become 
More Popular (Feb., p. 10) 
Internal Auditor: Detective Or 
Corporate Leader? (Nov., p. 14} 


SNACKS 
Focus on Snacks (Sept., p. 131) 
SOCIAL TRENDS 


Men Influence Shopping 
(March, p. 11) 

Count Earnings Over People For 
Area’s Sales Potential (March, 

p. 13) 

Most Consumers Are Concerned 
About Nutrition (April, p. 6B) 
Will Only The Big Survive? 
(April, p. 7) 

Growing Number Of Men 
Grocery Shopping (July, p. 9) 
Fish Makes A Splash In Beef 
Country, And Tom Thumb 
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INDEX 





Stores Take The Bait (Nov., p. 8) 
Eating Habits Of The Elderly 
Explored In New Study (Nov., 
p. 10) 


How Lloyd's Big Remodel Brings 
In The Younger Set (Jan., p. 4A) 
‘Expensive Experiment’ Creates 
New Bakery And Deli 
Positioning (Jan., p. 5A) 

Credit Cards Gain Further 
Access To Supermarket ATM's 
(Jan., p. 6) 

A Deli Overture And A Bakery 
Finale Keep The Customers 
Humming (Jan., p. 6A) 

FTC Mum On Indianapolis: 
Marsh Opens Store Nearby (jan., 
p. 8) 

Pharmacy Automation Forges 
Ahead (Jan., p. 10) 

A Traditional Deli-Bake Proves 
‘Number One Draw’ For 
Combination Store (Jan., p. 10A) 
Deli And Bakery As Part of A 
Store Within A Store (Jan., 

p. 12A) 

Aggressive Hospitality Forges 
Ahead (Jan., p. 39) 

Making Toys Work (Feb., p. 47) 
King Kullen Goes For The Big 
One (Feb., p. 62) 

California Supermarket 
Launches Travel Agency 
(March, p. 42) 

Giant Giving Service A Grand 
New Scale (March, p. 42) 

On The Waterfront (March, 

p. 86) 

The Supermarketer As 
Restaurateur (April, p. 4A) 
Cultivating Natural Foods 
(April, p. 4B) 

Going Beyond The Basics With 
Natural Foods (April, p. 11B) 
One Hour Photo Process Comes 
To Supermarkets (April, p. 12) 
Some Pathmarks Install 
‘Neutral’ ATM’s (April, p. 12) 
Fiesta Mart Bakes Up Sales With 
Tortillas (April, p. 12A) 
Introducing Mr. Bulky (April, 

p. 14B) 

GM Goes Bold—Stop&Shop 
‘Experiments’ With Nonfoods In 
The Superstore (April, p. 30) 
Warming Up To Bakeware 
(April, p. 35) 

Capturing Kosher Custom 
(April, p. 62) 

Mott's Shoprite’s Massive New 
Food Store (May, p. 35) 
Growing, Growing, Gown— 
Third Generation Store Now 
Wisconsin's Largest (May, p. 49) 
Jerry's Makes Waves On Sanibel 
Island (May, p. 62) 

Ever Upward With GM (May, 

p. 102) 

Re-inventing The General Store 
(July, p. 4B) 

Two Big Independents Square 
Off In Madison, Wisconsin (July, 
p. 14) 

Getting Firm With Soft Goods 
(Aug., p. 1B) 

Super 1 Breaks With Brookshire 
Tradition (Aug., p. 35) 

Petrini’s New Marin County Deli 
Reflects Its Young-Rich 





Territory (Oct., p. 4A) 

Building A New Bakery Image 
At Lucky (Oct., p. 8A) 

The Three Faces Of Self Serve 
Bakeries (Oct., p. 14A) 

What Safeway’s Doody-Designed 
Prototype Gained And Lost On 
Its Way West (Oct., p. 46) 

The Beat Goes On (Nov., p. 5) 
Store Equipment Today: 
Buildingblocks of The 
Marketing Concept (Nov., p. 23) 
Uncommon Equipment Helps 
Set Hypermarket Apart (Nov., 

p. 29) 

Repositioning in Black and 
White At The New A&P 
Futurestore (Nov., p. 32) 


STORE PLANNING 


Store Planners’ 1984 
Equipment Directory (Nov., 
p. 39) 

STORE PLANNING 
(COLUMN) 


Fitting the Format to the Market 
(Sept., p. 23) 


SURVEYS 
Shoppers Say they Want 


Nonfoods (May, p. 13) 
Many Companies Involved in 


“Strategic Planning” (May, 

p. 15) 

Pizza Most Popular Food to Take 
Out (May, p. 17) 

First Annual Product 
Preference Study: The Ten 
Market “Country Within a 
Country” (June, p. 19) 
Consumer Spending was Up in 
1983 (Aug., p. 7) 

37th Annual Consumer 
Expenditures Study (Sept., 

p. 36) 

Alaskans Pay the Most, North 
Dakotans Least for Food (Oct., 
p. 11) 

Research Cites Deli and Bakery 
Shoppers; Likes and Dislikes 
(Oct., p. 22A) 

Eating Habits of the Elderly 
Explored in New Study (Nov., 
p. 10) 

The Nation's Top Advertisers’ 


p. 13) 


TECH BRIEFS 


Check Printer Eases Cash 
Management (Jan., p. 18) 

New Video POP System 
Developed (Feb., p. 12) 

Real Time Transactions through 
Micro Family (Feb., p. 14) 





Touch Type Electronic 


Return Was Higher in 1983 (Nov., 





Shopping in Safeway (Feb., 
p. 14) 


T&A System Improves Store 
Efficiency (May, p. 18) 

T&A System Meets with Success 
(Dec., p. 14) 


TECHNOLOGY 


Check Printer Eases Cash 
Management (Jan., p. 18) 
Pharmacy Automation Forges 
Ahead (Jan., p. 10) 

New Technology—Don't Ask 
Too Much, Too Soon (Jan., p. 10) 
New Video POP System 
Developed (Feb., p. 12} 

‘Real Time’ Transactions 
through Micro Family (Feb., 

p. 14) 

‘Touch Type’ Electronic 
Shopping in Safeway (Feb., 

p. 14) 

Computer Shopping Progressing 
Slowly (April, p. 12) 

Booklets Look at Automation 
(April, p. 17) 

Instore Automation: How Can 
We Pull It All Together? (April, 
p. 21) 

Randall's Develops HOPE 
System that Handles DSD Data 
(April, p. 22) 

Paying for the Cost of Computers 
through Innovative Programs 
(April, p. 24) 





to the exotic. 


and tickets are available 
from 


Barbara Liss 
WV Tra 


Tel: (212) 974 5390 





Tix: 428 330 


Information, travel details 


vel 
1780 Broadway/57th Street 
New York, NY10019, U.S.A. 


The 4th International 
Food & Drink 
Exhibition 
25 February—1 March 
1985 
o London Olympia 


| Name 


IFE 85-Britain’s shopwindow on the international 
food and drink market 


Join the profit conscious buyers of the international food and 
drink market this February at Britain’s IFE 85. 


1000 companies from 50 countries. 
Food in all it forms, from fresh to frozen, from the traditional 


Special features include ‘‘Frozen Foods at IFE’’ and wine and 
spirits from around the world. 


See it all under one roof at Olympia, in the heart of 
London, 25 February—1 March 1985. 


l Please send me more details on IFE 85 





| Position 





| Company 








| Address 
r 
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New Systems Nearly Automate 
Meat Departments (April, p. 26) 
System Shows Same Price on 
Shelf, Scanner (May, p. 11) 
Videocassette Recorders as 
Training Devices in the Grocery 
Industry (May, p. 56) 

Video Electronic Shopping 
Being Planned (July, p. 7) 

Pay Bills As You Shop (Aug., 

p. 7) 


TECHNOLOGY (COLUMN) 


A Long-Range Communications 
Plan (Jan., p. 15) 

A Long-Range Automation 
Strategy (Feb., p. 12) 

Unlocking the Information 
Benefits of Scanning (March, 

p- 20) 

Whatever Happened to Meat 
Case Codes (April, p. 18) 
Applying Technology to Bakery 
and Deli Departments (May, 

p. 18) 

Test Your End-Aisle display I.Q. 
(June, p. 15) 

Couponing—New Issues and 
New Opportunities (July, p. 27) 











EDITORIAL 


INDEX 





Understanding the 
Complexities in the 
Development of Retail 
Automation Applications 
(Sept., p. 19) 

Work Rules Management: the 
Key to Time and Attendance 
(Oct., p. 14) 

Internal Auditor: Detective or 
Corporate Leader? (Nov., p. 14) 
Evaluating the Performance of 
Management Information 
Systems (Dec., p. 14) 


TOBACCO 


Reynolds Ads Address Smoking 
Issues (March, p. 14) 

Focus on Tobacco (Sept., p. 124) 
Cigarettes: How the 
Distributor’s Role Is Changing 
(Dec., p. 37) 





Produce Video Available 
(March, p. 13) 

New VCR Rental Plan Debuts 
(March, p. 19) 

Video Electric Shopping Being 
Planned (July, p. 7) 

Video Theater Sets the Scene for 
Exclusive Supermarket Rentals 
(Oct., p. 7) 

Tapes Add Icing to the Cake 
(Oct., p. 16A) 


WASHINGTON BRIEFING 


Real Estate Depreciation 
Provision; Dietary Guidelines; 
Food and Salt Regulations; 
Potato Promotion; United States 
Farm Imports (June, p. 8) 
Voluntary Conversion to 





Metrics; Tax Bills in Conference; 


Independent Operators’ 
Conference; Joint Meeting on 
Consumers (July, p. 10) 





FTC Sets Hearing on Retail Price 
Activity; Flooding in the 
Midwest; Tax Actions in 
Congress; FMI Speaks Out on 
EFT; FMI Conference (Aug., 

p. 8) 

FTC Sets Retail Price Hearings in 
Five Cities for the Fall; Congress 
Acting on Pension Revisions; 
Senate Considers Revised Food 
Stamp Bill; NGA Opposes 
Immigration Proposals (Sept., 

p. 14) 

Some Tips for Retailers on 
Upholding Meat Buying 
Integrity, Dairy Promo Board 
Created; Most Legislation 
Awaits 1985 Action; Alaskans 
Pay the Most, N. Dakotans Least 
for Food (Oct., p. 11) 

Treasury Department Softens Its 
Ruling on Imputed Interest; 
FMI Testifies at Senate Banking 
Committee ATM Hearing; Bill 
Allows Oversize Truck Ban; 
FMI, Public Voice Name 
Conference Topic; Farm Bill Is 
Focus of USDA Outlook 
Conference (Nov., p. 7) 





Insiders Say Taxes Will Rise, Tax 
Laws Will Change; Olsen 
Receives Rabb Award; UPCC 
Approval of Meat Codes Seen as 
a Milestone; FTC Closes Jewel 
Probe (Dec., p. 12) 


WHAT'S NEW INSTORE 


(April, p. 20A) 
(October, p. 21A) 





WHOLESALERS 


How Independent Retailers Rate 
Their Wholesalers (March, 
p. 25) @ 





BOYLE-MIDWAY 
NOTICE TO THE TRADE 


ATTENTION STORE MANAGER: We offer 
Cooperative Merchandising Agreements, 
promotion allowances and merchandising 
materials which are practical and usable by 
all retailers regardless of size. 

Payments are made for newspaper or 
handbill featuring, display, and consumer- 
directed promotion. Details are set forth in 
specific agreements. Proof of performance 
(e.g., tear sheets) and proof of delivery (job- 
ber’s invoice) are required for payment of 
allowance. Our merchandising materials 
consist of display material, newspaper mats 
and proofs etc. 

If you would like to receive specific 
information on offers available to you, send 
your name, address and telephone number 
to: 


American Home Foods 


NOTICE TO THE TRADE 


Performance allowances and merchandising materials 
are periodically offered on proportionately equal terms 
to all retailers who sell/purchase AHF producis. 


These performance allowances are designed to be 
practical and usable by all retailers regardless of 
size to stimulate sales of AHF products. 


Performance allowances are paid for price features, 
advertising, display and other consumer directed pro- 
motion. The details of these offers are set forth in 
each specific agreement. 


For complete details, contact your supplier, local AHF 
representative, or write directly to: 


AMERICAN HOME FOODS - SALES DEPARTMENT 
685 THIRD AVENUE 
NEW YORK, NY 10017 


Boyle-Midway 
Sales Department 
685 Third Avenue 
New York, New York 10017 
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